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WHAT’S HOT new launches

What: The Daily Moisture Cleansing Bar from Aveeno Baby
Aveeno Baby has expanded its sensitive-skin range in 

India with the introduction of the Aveeno Baby Daily 
Moisture Cleansing Bar, a soap-free bar formulated with 
colloidal oats. Designed for newborn skin and developed 
with inputs from paediatricians and dermatologists, the 
pH-balanced cleanser promises to gently clean without 
stripping moisture while supporting the skin barrier. The 
bar is positioned as a mild cleansing option for babies with 
delicate or sensitive skin.
Price: `200
Available from: E-commerce platforms and trade outlets

FOR A GENTLE 
CLEANSE

Compiled by Kayal Arivalan 
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YOUR TRAVEL BUDDY
What: The Nia Compact Travel Stroller from Silver Cross

Designed for ease and flexibility, the Nia Champagne 
Travel Stroller is built for parents on the move. Suitable for 
babies from birth up to around four years, it features a lie-flat 
seat with a UPF50+ sun peak, a one-hand self-standing fold 
and a spacious storage basket, and is available in four colours 
– champagne, chocolate, conifer, and onyx. Approved for 
aircraft cabin travel in both seat and carrycot modes, the 
stroller offers a practical solution for families who travel 
frequently.
Price: `44,999
Available from: All Things Baby stores in Hyderabad, 
Bengaluru and Mumbai, Duckduckbaby store in Gurugram, 
and duckduckbaby.in

What: The range for babies from Ceuticoz
Ceuticoz has expanded its skincare portfolio 

with the launch of Ceuticoz Baby, a seven-
product range developed for newborn and 
paediatric care. The range includes essentials 
such as a bath wash and shampoo, moisturiser, 
barrier cream, massage oil, and sunscreen. 
Formulated with a pH-balanced base and free 
from harsh additives, the products promise to be 
gentle on sensitive infant skin.
Price: `400 onwards 
Available from: pharmacies across India, 
maternity centres, and specialised baby retailers

NEW OPTIONS  
IN BABY CARE
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INDRAANI SINGH

From Sky to Earth: Curating 
Craft and Communities

C
apt. Indraani 

Singh’s journey 

is one of 

uncommon 

flight paths. 

An aviator for a large part 

of her life, she carries the 

distinction of having flown 

with the world’s first Airbus 

300 commander in the 

90s—an experience shaped 

by precision, discipline, and 

leadership at the highest 

level. When she chose to 

step away from the cockpit, 

her next mission was firmly 

grounded: creating dignified 

livelihoods for grassroots 

women while reviving India’s 

handmade heritage in a 

rapidly automating world.

That mission took 

shape as Indha—a brand 

derived from the Haryanvi 

word for “ring.” For Singh, 

it represents a circle of 

responsibility she stepped 

into alongside thousands of 

rural women, enabling them 

to skill and upskill in crafts 

that are both traditional and 

market-relevant. Indha is not 

charity; it is a socially viable 

enterprise where  

craft, commerce, and 

conscience meet.

As Founder and Managing 

Partner, Singh works closely 

with each artisan, aligning 

skill with strength—whether 

in Kantha embroidery, 

crochet, stitching, fabric 

painting, or upcycling waste 

into high-value products. Her 

role is equal parts mentor, 

designer, and matchmaker, 

ensuring that quality, pride, 

and livelihoods grow together.

In a world racing toward 

automation, Indha offers a 

quiet counterpoint: human 

touch has value. Each 

product is handcrafted 

in small batches by rural 

women earning fair incomes 

while preserving India’s craft 

traditions. The dignity lies as 

much in the process as in the 

finished piece.

At its core is Literacy India, 

Singh’s earlier initiative, which 

forms the foundation of this 

livelihood model. Education, 

skilling, and earning operate 

as a closed loop—empowering 

women to move from daily-

wage uncertainty to sustainable 

incomes.

Indha also bridges 

grassroots artisans with 

corporate India, offering 

meaningful CSR partnerships 

through ethical sourcing, 

upcycled gifting, and women-

led production systems with 

measurable impact.

Sustainability is practiced 

daily—from recycled paper to 

upcycled fabric and e-waste—

turning discarded materials into 

purposeful design.

As Singh puts it, “Indha is a 

circle of responsibility—where 

learning leads to livelihood, 

livelihood sustains dignity, and 

dignity keeps our heritage alive.”

Website: www.indha.in
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